


“There is immense power when a group of people with similar interests gets together to work 
toward the same goals.” 

– Idowu Koyenikan

This past year has been filled with many surprises. The world’s customer experience (CX) leaders have responded 
to the challenge head-on with hard work, determination, and industry innovation at a record-setting pace.

In 2021, CX leaders will continue to refine, polish, and deploy the newest technology and latest in people and 
process best practices. Now is your opportunity to share your solutions and services with the Execs In The Know 
leadership community, a group of highly engaged decision makers, movers, and shakers. Throughout 2021 we will 
continue to offer many ways to get involved including virtual events, thought leadership content, publications, and 
more. We’re even positioning ourselves for a return to live events in the fall. We invite you to learn about the many 
results-focused, time-tested sponsorship opportunities available and plan your involvement with Execs In The 
Know for 2021.



Quick Facts

• Eleven years of bringing learning, sharing, 
networking, and engagement opportunities to 
leaders.

• Over 20,000 active community members.

• Known for providing quality opportunities for CX 
leaders to get involved, learn, and grow though 
open knowledge sharing with actionable takeaways 
coupled with networking to form relationships with 
other leaders – all in an inclusive and intimate 
engagement environment.

Our Mission
Advance the conversation on all facets of the 
customer experience, to improve individual 
brand experiences and the industry as a 
whole.

Provide executives with insightful data, 
research, and learnings on the evolution of 
corporate and consumer expectations.

Strengthen our community through the 
brightest minds in customer experience, 
alongside business partners sharing best in 
class products.

Inspire greatness through brand 
collaboration. Our goal is to connect leaders, 
to enlighten and motivate change.
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Over 60,000+ Followers

Over 17,000+ Leadership Subscribers

70% Director, VPs, and Above





Virtual Executive Luncheons/Roundtables

Subject Matter Briefings

Virtual CustomerCONNECT

Virtual Customer Response Summit

Live Customer Response Summit

To drive real value by building awareness for your brand’s industry expertise among a highly targeted audience 
of key Customer Management decision makers.

CX Marketplace

CX insight Magazine Article Contributions

Thought Leadership Promotion

Content Creation

Co-Branded Webinars

Podcasts

CX Marketplace



When you have a strong message to be heard, Digital Engagement provides that 

immediate and lasting promotional punch. You can tap into an executive level audience 

that chooses to be part of the conversation and looks to be inspired by the solution 

knowledge you have and be intrigued by subject matter experiences you’ve gained. 

While the development and production of high-quality digital assets can be a challenge 

due to limited marketing bandwidth and tools, Execs In The Know can be your marketing 

support and service extension to stay ahead of the curve. Digital engagement assets 

provide immediate and ongoing promotional value as well as ongoing assets you can use 

for ongoing promotional purposes. 

Co-Branded Webinars  |  Podcasts |  CX Marketplace



Digital Engagement | Co-Branded Webinars  |  Podcasts | CX Marketplace

Co-Branded Webinars are a great way to create a content-rich experience that 
fully engages the Execs In The Know community. Unlike other formats, Execs In 
The Know Co-Branded Webinars create an environment for high interactivity, 
encouraging free sharing of ideas and concepts through an exchange of digital 
content. Execs In The Know can not only assist in the facilitation and moderation 
of a webinar specially designed to feature your brand, we’ll also share our 
research, knowledge, and understanding of the customer experience community 
to help you choose a relevant topic that will resonate and deliver your message 
in a compelling way. We’ll also assist in building an audience and generating 
interest throughout the Execs In The Know community around the topic of 
discussion. Deliverables include full contact information as well as the completed 
webinar recording – an asset you can use on-going. 

January 21st • February 4th • March 18th • April 8th •  May 13th •  June 3rd & 24th

July 22nd • August 12th & 26th •   September 30th •   October 21st •   November 11th •   December 2nd



INCLUDES:
• EITK live event facilitator and 

technology support.
• EITK promotional content creation, 

editing, and design.
• Kick-off call to discuss promotional 

plan.
• Pre-and post webinar promotion.
• Dual branding – EITK and Business 

Partner.
• Utilization of EITK’s webinar platform 

and hosting.
• Creation of landing page for 

registration, emails, web promotional 
assets.

• Unique tracking for EITK attendance 
driving (60+ registrant guarantee) with 
optional unique tracking URL for 
sponsor attendance driving.

• Pre and post event reporting.
• Post-event data – providing a complete 

list of registration and attendance 
information (including all fields 
collected on registration form).

Digital Engagement | Co-Branded Webinars  |  Podcasts | CX Marketplace



Podcasts provide an additional way to share your thought leadership and best 
practices with our CX brand community. These online interviews can be used to 
highlight your brand’s thought leadership, new technology releases, innovations 
in products and services, case studies, support white papers, and more.

A Podcast puts your brand on the other side of the microphone, being 
interviewed directly by Execs In The Know (EITK) host, Chad McDaniel. Each 
interview produces approximately 30 minutes of content and can highlight your 
brand’s thought leadership and differentiation, helping building awareness and 
credibility within our CX community. Episodes appear on popular podcast 
players and the Execs In The Know’s website. Podcasts are promoted in emails, 
at events, in the CX insight Magazine, and on social media. This sponsorship 
includes rights to the deliverable podcast. Sponsors can then further promote 
their interviews on LinkedIn, their website, via press releases, and other 
marketing channels. 

Digital Engagement | Co-Branded Webinars |  Podcasts | CX Marketplace



INCLUDES:
• Podcast moderation.
• Writing and publishing show notes on 

Linkedin and on popular podcast 
players.

• Link to your company and a related 
asset in show notes where published.

• Podcast promotion in social media to 
60K+ followers. 

• Podcast visibility in emails, mega menus 
on EITK’s website, in the KIA online 
community, and more.

• Contributed blog article with cross 
promotion link.

• Ongoing visibility on EITK’s website for a 
minimum of two years.

Digital Engagement | Co-Branded Webinars  |  Podcasts | CX Marketplace

Visit: https://execsintheknow.com/knowledge-center/customer-driven-podcast/

https://execsintheknow.com/knowledge-center/customer-driven-podcast/


Unlike a typical vendor directory, our CX Marketplace lets you serve up robust, 
dynamic content helping you tell your brand’s story through a variety of 
contributed mediums including video, podcasts, social media embeds, 
downloadable materials, blog posts, and more. You can even keep your story fresh 
with the ability to supplement your page with monthly updates, cementing your 
position as an industry thought leader by ensuring your content is timely, topical, 
and always evolving with the industry. 

Since our CX Marketplace is housed within Know It All (KIA), our private online 
community of nearly 500 (and growing) corporate CX leaders, you’ll gain valuable 
word-of-mouth exposure. KIA community members with personal experience of 
your brand can tag themselves as a “Member with Insight,” empowering them to 
share their personal experiences about your brand with other KIA Community 
members. These insights can build valuable credibility in a highly competitive 
marketplace where word-of-mouth can be a major differentiator. 

Digital Engagement | Co-Branded Webinars |  Podcasts | CX Marketplace



INCLUDES:
• Customizable CX Marketplace Showcase 

page
• Monthly reporting on content views and 

page visitors
• Monthly content updates
• Promotion of your CX Marketplace page 

within KIA Community, 
and across Execs In the Know’s wider 
community of 17,000 subscribers and 
60,000 social media followers

Digital Engagement| Co-Branded Webinars  |  Podcasts | CX Marketplace

A dynamic feed lets you share 
up-to-the-minute updates.

Hero Header
Company name, overview, logo, 
social connectors and About link.

Thought Leadership 
Content

Robust content showcases your 
knowledge and expertise.

Members w/ Insight
KIA members with first-hand 

knowledge of your brand.

Social Feed

Embedded Contact Form
Capture leads directly from your 

CX Marketplace page.

Visit: https://community.execsintheknow.com/cxmarketplacehome/cxmarketplace

https://community.execsintheknow.com/cxmarketplacehome/cxmarketplace


The development, production, and promotion of high-quality content is a challenge for many 

organizations, especially when their main focus is new and better products to serve the needs 

of their clients. Luckily, Execs In The Know provides a variety of rich Content Promotion 

opportunities — many of which provide both promotional value as well as reusable content 

that can be distributed through your organization’s own promotional channels.

CX Marketplace | Magazine Article Contributions 
Thought Leadership Promotion | Content Creation



Unlike a typical vendor directory, our CX Marketplace lets you serve up robust, 
dynamic content helping you tell your brand’s story through a variety of 
contributed mediums including video, podcasts, social media embeds, 
downloadable materials, blog posts, and more. You can even keep your story fresh 
with the ability to supplement your page with monthly updates, cementing your 
position as an industry thought leader by ensuring your content is timely, topical, 
and always evolving with the industry. 

Since our CX Marketplace is housed within Know It All (KIA), our private online 
community of nearly 500 (and growing) corporate CX leaders, you’ll gain valuable 
word-of-mouth exposure. KIA community members with personal experience of 
your brand can tag themselves as a “Member with Insight,” empowering them to 
share their personal experiences about your brand with other KIA Community 
members. These insights can build valuable credibility in a highly competitive 
marketplace where word-of-mouth can be a major differentiator. 

Content Promotion | CX Marketplace |  Magazine Article Contribution |  Thought Leadership Promotion |  Content Creation



INCLUDES:
• Customizable CX Marketplace Showcase 

page.
• Monthly reporting on content views and 

page visitors.
• Monthly content updates.
• Promotion of your CX Marketplace page 

within KIA Community, 
and across Execs In the Know’s wider 
community of 17,000 subscribers and 
60,000 social media followers.

A dynamic feed lets you share 
up-to-the-minute updates.

Hero Header
Company name, overview, logo, 
social connectors and About link.

Thought Leadership 
Content

Robust content showcases your 
knowledge and expertise.

Members w/ Insight
KIA members with first-hand 

knowledge of your brand.

Social Feed

Embedded Contact Form
Capture leads directly from your 

CX Marketplace page.

Visit: https://community.execsintheknow.com/cxmarketplacehome/cxmarketplace

Content Promotion | CX Marketplace |  Magazine Article Contribution |  Thought Leadership Promotion |  Content Creation

https://community.execsintheknow.com/cxmarketplacehome/cxmarketplace


Be seen and be heard. Have an original content piece in the form of an article that 
you want to get in front of CX leaders? Put your best content piece forward in 2021 
with a branded 1,200-1,600 word Magazine Article Contribution in our quarterly 
CX insight Magazine publication containing articles that will inspire innovation and 
be referenceable information leaders can use. The magazine will be available to 
read online with an option to download for easy portability. The magazine will 
incorporate up to three sponsored articles per issue woven in with exclusive Execs 
In The Know content. This flagship publication will get ample visibility through 
email, social media, in our online community – KIA, and during events.

January 20th (Article Due Date: January 6th) •  April 14th (Article Due Date: March 31st) 
July 14th (Article Due Date: June 30th)   •  October 13th (Article Due Date: September 29th)  

Content Promotion | CX Marketplace |  Magazine Article Contribution |  Thought Leadership Promotion |  Content Creation



INCLUDES:
• Input and guidance for hot trending 

topics in our Community.
• Byline for author’s name, title, 

headshot, company name, company 
name linkout, and one sentence/15-
word company position statement.

• Monthly promotion of magazine issue 
through email, through social media, 
and at events.

• Evergreen content on the website with 
past issues published for no less than 
two years.

• And more.

Visit: https://execsintheknow.com/cx-insight-magazine/

Content Promotion | CX Marketplace |  Magazine Article Contribution |  Thought Leadership Promotion |  Content Creation

https://execsintheknow.com/cx-insight-magazine/


THOUGHT LEADERS
• Are a trusted voice
• Have authoritative knowledge
• Have deep experience
• Are not afraid of controversy

EFFECTIVE THOUGHT LEADERSHIP
• Address issues & challenges
• Answers questions
• Solves market pain points

Already have effective content, but searching for new people to present it to? 
Want to affordably get your message in front of tens of thousands of customer 
experience professionals? An Execs In The Know Thought Leadership Promotion 
email can be a highly effective way to demonstrate your knowledge and subject 
matter expertise through educational-based content. Regardless of whether you 
want to promote an event, product, or specific piece of content, we can carry your 
message to our highly targeted network list to help your message be heard. The 
Execs In The Know digital Rolodex is 17,000+ subscribers strong, and each of these 
individuals is a high caliber CX leader. We offer the functionality of creating, 
sending, and tracking media rich HTML or text-based email campaigns that enjoy 
high open and click rates. Reach new markets and contacts with your content. 
These email promotions provide an excellent option for companies seeking to get 
their message, knowledge, and expertise in front of decision-making customer 
experience professionals.

Content Promotion | CX Marketplace |  Magazine Article Contribution |  Thought Leadership Promotion |  Content Creation



INCLUDES:
• EITK provides (1) Email blast to 

corporate database (approximately 17k 
CX leadership subscribers).

• HTML programing.
• Email banner creation.
• Copy positioning input, review, and 

edits.
• Email performance reporting one week 

after promotion.

SUBSCRIBERS

17,000

DIRECTORS, VPS, 
AND ABOVE

70%

Content Promotion | CX Marketplace |  Magazine Article Contribution |  Thought Leadership Promotion |  Content Creation



You understand your brand and your offering, and we understand what is relevant 
and of interest to customer management professionals. Together, we can work to 
develop powerful written content that speaks to the needs of the CX community, 
by highlighting the thought leadership and value proposition of your organization 
in an educational and credibility-building way. Whether you’re looking for a 
turnkey content solution or would just like some insightful feedback, we can help 
craft a message that resonates and influences. Our Content Creation services 
offer both copy and design options, and extend to industry blogs, articles, 
newsletters, white papers, marketing materials, research, survey writing, 
audiograms, and beyond. We also have optional extensive publishing and 
production capabilities to help ensure that the quality of your delivery matches 
the quality of your message. 

Content Promotion | CX Marketplace |  Magazine Article Contribution |  Thought Leadership Promotion |  Content Creation



Content Promotion | CX Marketplace |  Magazine Article Contribution |  Thought Leadership Promotion |  Content Creation

https://www.execsintheknow.com/wordpress/wp-content/uploads/2019/03/EITK_AI_whitepaper_final_digital.pdf
https://execsintheknow.com/blog/
https://execsintheknow.com/blog/
https://www.execsintheknow.com/wordpress/wp-content/uploads/2019/06/Multilingual-CX-Report-Execs-In-The-Know-Unbabel.pdf


Execs In The Know serves the needs of an amazing community of passionate and engaged Customer 
Experience Professionals. Participate and you’ll interact with Customer Experience leadership teams from 
some of the world’s most well-regarded brands. Furthermore, Execs In The Know plays a very active role 
in managing introductions and identifying specific corporate needs that are an ideal match for your 
organization’s offerings, so you won’t just be in the room — you’ll be in the conversation.

With our Execs In The Know virtual events, we stay true to what our CX leaders expect from us – an 
enriched and informative experience that generates actionable takeaways with opportunities for them to 
form relationships with their peers and subject matter experts. It’s our learn, share, network, and engage 
model. With Execs In The Know, we offer virtual events with a personal touch.

Virtual Executive Luncheon |  Subject Matter Briefings
Virtual CustomerCONNECT |  Virtual Customer Response Summit  |  Customer Response Summit



Available throughout the year, a Virtual Executive Luncheon/Roundtable is an invite-only, small 
gathering of 15 senior CX leaders. This 90-minute exclusive interactive session will provide an 
intimate setting for the sponsor to drive conversation and thought leadership on the state of CX 
today. A Virtual Executive Luncheon/Roundtable is ideal for partners looking for an account-
based marketing strategy to build relationships with key decision makers in an exclusive, online, 
VIP setting.

How it Works
• Execs In The Know will work with the sponsor to target key accounts. 
• Execs In The Know will recruit key decision makers and drive attendance.
• Partners will be positioned as the thought leaders for the session.
• Lunch/snack gift cards, collateral, and giveaways will be mailed to attendees prior to the event.
• Partners will be responsible for the cost of the lunch, giveaways, and shipping.
• Event production, marketing, and fulfillment will be facilitated by Execs In The Know.

Virtual & Live Engagement  |  Virtual Executive Luncheon |  Subject Matter Briefings |  Virtual CustomerCONNECT |  Virtual Customer Response Summit  |  Customer Response Summit

January 14th •   January 28th •   February 11th •   March 23rd •   May 20th •    June 17th •   August 19th



Subject Matter Briefings offer an unparalleled opportunity to meet with CX decision 
makers, position your brand as expert-thought leaders, share best practices and unfiltered 
information with brands who are seeking it, and network with senior industry 
professionals. Our 2021 Subject Matter Briefings will focus on solving the most pressing 
customer experience challenges and opportunities. 

A Subject Matter Briefing will focus on a specific CX topic and dive deep into the most 
relevant solution themes through the expertise and perspectives of our panel of subject 
matter experts. Corporate brands will submit their most pressing challenges upon 
registration and plan to discuss them openly with other attendees and an expert panel of 
CX thought leaders who can help guide them through the complex challenges. A Subject 
Matter Briefing also includes a Corporate Brand ONLY session, allowing the attendees to 
openly collaborate on the information gained in the sessions.  

June 10th (Virtual) •   December 9th (Live)

Virtual & Live Engagement  |  Virtual Executive Luncheon |  Subject Matter Briefings |  Virtual CustomerCONNECT |  Virtual Customer Response Summit  |  Customer Response Summit



CustomerCONNECT 2021 is a two-day, high-profile event coupled with on-demand resources for 
long-term consumption of your thought leadership. CustomerCONNECT will showcase 
experience and insights from Corporate Brands and Partner Solution Experts and provide timely 
information needed by CX executives to evaluate their current strategies and examine new 
alternatives. This enhanced online experience will allow attendees to login LIVE to interact with 
your prerecorded session and content files while engaging in LIVE Q&A with your Solution 
Experts. Participating partners can host a 45-minute, live-broadcast Thought Leadership Session 
(30 minutes for broadcasting your pre-recorded presentation and 15 minutes of live Q&A). All 
sessions will be immediately available for on-demand viewing, gated for 30 days so you can 
capture on-going interest, and then publicly available on EITK’s website for a minimum of one 
year. Think of it as a virtual event that never quits. 

February 23-24, 2021 (Connecting People, Process, & Technology)

REASONS TO SPONSOR

• Enhance Your Credibility 
Build trust & establish your brand 
as a leader in the space. 

• Brand Awareness & Recognition 
Highlight your brand to a captive 
audience. Sponsors are seen as 
valuable, supportive, industry 
leaders. 

• Highly-Targeted Marketing 
With a high numbers of VP’s & C-
level executives, you can be sure 
you’re getting in front of the right 
people. 

• Educational Community 
Create new professional 
relationships & tell your brand 
story in a collaborative, accepting 
environment.

Virtual & Live Engagement  |  Virtual Executive Luncheon |  Subject Matter Briefings |  Virtual CustomerCONNECT |  Virtual Customer Response Summit  |  Customer Response Summit



What’s Included In The Sponsorship: 
A two-day, high-profile event coupled with on-demand resources for long-term consumption of 
your thought leadership. Resources are loaded to your session console and can include links to 
your website, PDF files of your presentation, white papers, links to blogs or any other relevant 
content. Your console will also serve as a content asset for you to use in your marketing with a 
direct link to your on-demand session. 

Turnkey attendance driving from EITK before, during, and after the event through email, social 
media posts, webpage CTAs, banner ads on EITK’s website and online community homepage, blog 
content, in the CX insight Magazine, and promotional templates. 

Brand visibility on the EITK event pages and on the CustomerCONNECT landing page, where your 
45-minute Thought Leadership Session will be displayed. The CustomerCONNECT assets will be a 
gated resource for 30 days to monitor replays and new registrants and then make public on the 
EITK webpage for a minimum of one year for public consumption. For additional visibility, your logo 
will appear on the CX insight Magazine ad in the January 20, 2021 issue and complemented with 
brand mentions in emails and other promotions. 

Two partner-contributed blog posts hosted on the EITK website, with one published before the 
event and one published after the February 23-24, 2021 event, and used by both EITK and you to 
drive interest, mind share for your topic and solution, attendance, and engagement before and 
after the LIVE event. 

Post-event reporting includes the name, title, email address, and country of each leader who 
registers and attends the event. 

Day 1 & Day Two Agenda

8:30 AM – 9:00 AM PST
11:30 AM – 12:00 PM PST

Keynote

9:15 AM – 10:00 AM PST
12:15 PM – 1:00 PM PST

Partner Session

10:15 AM – 11:00 AM PST
1:15 PM – 2:00 PM PST

Partner Session

11:15 AM – 12:00 PM PST
2:15 PM – 3:00 PM PST

Partner Session

12:15 PM – 12:45 PM PST
3:15 PM – 3:45 PM PST

Keynote

Day 1 & Day 2 Preliminary Agenda

Virtual & Live Engagement  |  Virtual Executive Luncheon |  Subject Matter Briefings |  Virtual CustomerCONNECT |  Virtual Customer Response Summit  |  Customer Response Summit

Connecting People, Process, 
& Technology

February 23-24, 2021



After 10 years of Customer Response Summits (CRS), they continue to be our signature events of 
the year. In the Spring of 2021, we are going digital with opportunities for customer experience 
(CX) leaders to learn, share, network, and engage. At Virtual Customer Response Summit April 
26-28, 2021, we will showcase first-hand, how global brands are challenging the “status quo” of 
traditional and emerging customer care channels. As part of this year’s virtual experience, we 
have created some unique opportunities to create virtual experiences that mimic what our 
attendees have grown to love at our live events, and we will continue to tap into the strength of 
our community where leading brands and partners will share their best practices and insights.

Our Virtual Customer Response Summit is more than an online conference – using some of the 
industries finest online event platforms including ON24, Zoom, and other technologies to create 
an intimate and laser focused forum, providing outstanding opportunities to directly engage with 
some of the brightest minds in customer leadership - “Leaders Learning From Leaders.”  The 
strength of this online Summit lies within the innovative design of informative sessions, 
interactive sessions, specialized networking opportunities, and dynamic engagement activities. 

April 26-28, 2021   

Virtual CRS | Virtual Center Stage Opportunities |  Breakout Sessions | Breakout Sessions, Networking Branding & Engagement | Networking | Networking, Engagement & Branding



Energize Your Marketing Efforts 
To drive real value as you showcase your expertise, build credibility, interact and encourage idea sharing with CX decision makers, 

form relationships, and create new leads through the following 
Virtual Customer Response Summit sponsorships:

Panel Moderation

Client Case Study

Executive Luncheon/Roundtable

Braindates 

Coffee Talks

Customer Shop Talks 

Coffee Talks

Braindates

Coffee Talks 



Virtual CRS | Virtual Center Stage Opportunities |  Breakout Sessions | Breakout Sessions, Networking Branding & Engagement | Networking | Networking, Engagement & Branding

VIRTUAL PANEL MODERATION

A Virtual Panel Moderation session is more than facilitating over a group of selected 
brands on a specific topic. This 30-minute, main track session is a centerpiece for sharing 
best practices and is intrinsically woven into the fabric and mandate of the Virtual 
Summit. Business partners hosting a panel are seen as leaders in the field who have an 
opportunity to make their key points come to life through a panel of brand participants. 
Bring your unique insight and ability to engage your audience “center stage.”



VIRTUAL CLIENT CASE STUDY

The Virtual Client Case Study presentation requires you to bring a key client 
from your organization’s portfolio with you to “center stage." This is an 
incredible opportunity to capture the imagination and attention of the 
audience and to tell your success story. Business partners who participate will 
find substantial value with this main track opportunity. Attendees look for 
proof of concept, access to your research, and critical findings. You receive 45 
minutes of valuable air-time and the opportunity to engage the audience, as a 
leader in the industry. Leave them wanting to hear and learn more about your 
company’s vision.

Virtual CRS | Virtual Center Stage Opportunities |  Breakout Sessions | Breakout Sessions, Networking Branding & Engagement | Networking | Networking, Engagement & Branding



VIRTUAL CUSTOMER SHOP TALKS

Virtual Customer Shop Talks are designed to be laser focused discussions, on a narrow area of CX. These small, 
engaging discussions are great opportunities for you to engage with attendees through live Q&A that have great 
interest in your topic of discussion. There are four 30-minute simultaneous partner-led Shop Talks, with the 
attendees able to attend live or on-demand throughout the day and thereafter. Sponsors will be given session 
visibility on the website, be included in email promotions for the event, and have an ability to engage with 
corporate brands throughout the session in text-based Q&A. 

How It Works:
• Facilitate your session in a private, virtual room with visibility to your speaker.  
• Leaders learn from leaders - Shop Talk is perfectly designed for collaborative, informative, and interactive training sessions. 
• Be positioned as thought leaders of subject matter presented. 
• Sessions are broadcast live with on-demand capabilities.
• Brand your session with a powerful abstract and downloadable literature for attendees.

Virtual CRS | Virtual Center Stage Opportunities |  Breakout Sessions | Breakout Sessions, Networking Branding & Engagement | Networking | Networking, Engagement & Branding



COFFEE TALKS

Coffee Talks create opportunities for corporate decision-makers who opted-in for 
your Coffee Talk to personally connect and engage with you and their peers in a 
small group setting (no more than 15 attendees). As a sponsor and host of a Coffee 
Talk, you will have an opportunity to setup and moderate a 45-minute online video 
round-table discussion on Zoom to address questions, stimulate conversation, and 
explore ideas around your solution topic. Your Coffee Talk Zoom Meeting will be 
visible on the ON24 platform for a seamless experience. Corporate decision-makers 
will come motivated, inspired, and seeking actionable takeaways.

Virtual CRS | Virtual Center Stage Opportunities |  Breakout Sessions | Breakout Sessions, Networking Branding & Engagement | Networking | Networking, Engagement & Branding



VIRTUAL EXECUTIVE LUNCHEON/ROUNDTABLE

A Virtual Executive Luncheon/Roundtable is an invite-only, small gathering of 15 
targeted senior CX leaders attending the Virtual Customer Response Summit. This 90-
minute exclusive interactive session will provide an intimate setting for the sponsor to 
drive conversation and thought leadership on the state of CX today. This executive 
networking is ideal for partners looking for an account-based marketing strategy to 
build relationships with key decision makers in an exclusive, online, VIP setting.

How it Works
• Execs In The Know will work with the sponsor to select 15 target accounts. 
• Execs In The Know will recruit key decision makers and drive attendance.
•  Partners will be positioned as the thought leaders for the session.
• A package including a gift card for a lunch/snack, collateral, and other giveaways will be mailed 

to select attendees prior to the event (optional) – electronic delivery is also an option.
•  Partners will be responsible for the cost of the gift cards, giveaways, and shipping.
•  Event production, marketing, and fulfillment will be facilitated by Execs In The Know.

Virtual CRS | Virtual Center Stage Opportunities |  Breakout Sessions | Breakout Sessions, Networking Branding & Engagement | Networking | Networking, Engagement & Branding



BRAINDATES

Virtual Customer Response Summit will kick off the three-day event and wrap up day two and 
three with networking and engagement in Braindates. With Braindates, attendees will be 
empowered to meet up with their peers for knowledge-sharing, conversations, and general 
knowledge-driven networking. Corporate attendees and our sponsor will post their Braindate 
in advance of the event, which will be visible on the ON24 Platform and promoted prior to 
event. Additionally, the leaders of Braindates will have a corporate-only audience in a session 
that will promote learning, sharing, networking, and engagement around a hot topic. These 
unique attendee-led meet ups are a game changer for attendees and the sponsor – allowing 
them to drive the conversation to transform their networking into credible and relevant 
knowledge exchange experiences.

With a Braindate sponsorship, the sponsor will host one Braindate session, receive brand 
visibility throughout all Braindate sessions, and have access to the intelligence on what the 
attendees are choosing to talk about. Sponsored Braindates can be small group or one-on-one 
conversations that will create a connection amongst the sponsor and corporate attendees. 
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SAVE THE DATE
September 13-16, 2021

Coronado, CA
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After two Virtual Customer Response Summits (Fall of 2020 and Spring of 2021), we’re 
planning a live, face-to-face Customer Response Summit September 13-16, 2021. While 
we missed celebrating our formal 10 year anniversary of inspiring CX excellence in 2020, 
we plan to celebrate with you in 2021. The Customer Response Summit Series continues 
to showcase first-hand, how global brands are challenging the “status quo” of traditional 
and emerging customer care channels. In 2010, we talked about how social media was 
changing the CX landscape, in 2020 we were responding to a pandemic, in 2021 we will 
continue to tap into the strength of our community where leading brands will share 
their insights into progress topics that are critical to future CX success. 

Customer Response Summit is more than a conference – it is an intimate and laser 
focused forum, providing outstanding opportunities, to directly engage with some of the 
brightest minds in customer leadership - “Leaders Learning From Leaders.”  The strength 
of this forum lies within the innovative design of informative sessions, interactive 
sessions, relevant industry tours, specialized networking opportunities, and dynamic 
social engagement activities. Main Stage |  Breakout Sessions

Networking |   Branding
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Energize Your Marketing Efforts 
To drive real value by building awareness for your brand’s industry expertise among a highly targeted audience of key Customer 

Management decision makers.

• (3) Employee Passes + Facilitator 

• (1) Additional employee pass can be 
purchased for $2,499

• 8x11.5 insert attendee guide 

• (1) Lunch sponsorship 

• (2) Employee Passes + Facilitator

• (1) Additional employee pass can be 
purchased for $2,499 

• 8x11.5 insert attendee guide 

• (1) Employee Pass

• (1) Additional employee pass can be 
purchased for $2,499



PANEL MODERATION

Panel moderation is more than facilitating over a group of selected brands, on a specific topic, on stage – it is the center piece 
for sharing best practices and is intrinsically woven into the fabric and mandate of the Forum. Business partners hosting a panel 
are seen as leaders in the field. Bring your unique insight and ability to engage your audience to center stage.

CLIENT CASE STUDY
Investment: 

The Client Case Study presentation requires you to bring with you a key client that you select from your organization’s portfolio. 
This is an incredible opportunity to capture the imagination and attention of the audience and to tell your success story. 
Business partners who have participated found substantial value with this valuable opportunity. Attendees look for proof of 
concept, access to your research, and critical findings. You receive 45 minutes of valuable air-time and the opportunity to 
engage the audience, as a leader in the industry. Leave them wanting to hear and learn more about your company’s vision.

Customer Response Summit |  Main Stage |  Breakout Sessions |  Networking |   Branding



CUSTOMER ENGAGEMENT LIVE

The goal of this session is to establish the business partner as a thought leader through an activity that will resonate with the 
community and engage and inspire idea and problem solving amongst the attendees. The session will do a limited readback at 
the end of the session.  The remaining feedback will be documented and distributed at the conference the next day and will 
also be digitally shared on our channels, including our Know It All community. 

How It Works:
• Interactive session that opens with the sponsor and three brands setting the stage for 20 minutes discussing the topic/problem/insight/debate 

that will underline the activity or engagement that follows.
• The three brands (from registered brand attendees) will either be selected by EITK and/or one of your clients can be part of this.
• We will have the audience break into smaller groups and each will be assigned a moderator (panel member, BP resources, EITK board, and EITK 

team as required).
• Each table (smaller group) will assign a group member to document findings during the discussions.
• Groups will be given 30 minutes for discussion and a 15-minute highlight readback will follow.
• All findings will be collected and transformed into an insights document by the EITK team.
• The insights document will be distributed post-event via email, social networks, and the KIA Online Community.

Intended Outcomes:
• Success for this session will lie in the activity and its ability to 

resonate with the majority of audience members and its ability to 
generate insightful discussion. 

• Attendees highly rate this session as it enables them to learn not 
only from the stage discussion, but also from each other.

• The sponsor has the opportunity to learn specifics from the entire 
audience, as well as gain content for post-event marketing and 
brand awareness.
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CUSTOMER SHOP TALKS

Shop Talks are designed to be laser focused discussions on a narrow area of CX. These small, engaging discussions are great 
opportunities for you to engage with attendees that have great interest in your topic of discussion. There are four 
simultaneous Shop Talks, with the attendees able to attend two of the four. Each session is 40 minutes in length with 10 
minutes in between. Sponsors are given a private room close to the General Session for the engagement and can brand with 
various signage and collateral. 

How It Works:
• Facilitate your session in a private assigned breakout room. 
• Leaders learn from leaders - Shop Talk is perfectly designed for collaborative, informative, and interactive training sessions. 
• Be positioned as thought leaders of subject matter presented. 
• Sessions are conducted in sequence on the day of your engagement as attendees rotate from session to session. 
• Brand your session with one or two pop up banners and literature for attendees – Booths are not allowed .
• Facilitate your session with necessary supporting AV Equipment – Separate Pricing Provided from Hotel.
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MOMENTS OF BRILLIANCE

It’s been proven that our Moments of Brilliance sessions are a top-rated 
engagement opportunity that attendees want more of.  This is your 
opportunity for your client to provide a direct endorsement of your 
product and service. Moments of Brilliance are 20-minute sessions that 
attendees will self-select and rotate every 20 minutes. We will have a 
total of four simultaneous sessions taking place. Attendees will select two 
(2) of the three (3) opportunities available to attend and rotate based on 
self-selection and interest. We will allow for 10 minutes between each 
session for rotation to take place. Your client will pitch the Moment of 
Brilliance two (2) times, with each session 20 minutes in length. 
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PRE-CONFERENCE DINNER

At each EITK Conference, a private dinner is organized specifically for selected key decision makers that are in attendance. EITK 
secures attendance and, in conjunction with EITK, the Pre-Conference Private Dinner Sponsor covers the costs of the dinner 
venue. Be the organization to host this high level, networking opportunity. Previous attendees of this exclusive event have 
thoroughly enjoyed participating. 

EXECUTIVE LUNCHEON

This luncheon is a small gathering of the 20 most senior leaders at the conference. It is an invite only event for these senior 
leaders to connect early in the conference. This Executive Luncheon will be in a private VIP setting. Following lunch will be an
hour-long engagement by the sponsor to drive conversation and thought leadership on the state of CX today. Private and 
exclusive.
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INNOVATIONS LAB SPECTACULAR

After a full day of discussions, our attendees are ready to see concepts live in action. The purpose of the Innovations Lab is to 
allow attendees to see live applications and how they can be applied to improve CX in different channels and processes. We 
have included a set time-frame on the conference agenda, combined with our cocktail hour to allow for a comfortable, relaxed 
setting for engaged conversations and learnings. Sponsors of the Innovations Lab will be given a 10x10 space to host product 
demos on demand for our guests.

WELCOME RECEPTION

Help us kick off the Forum in style. The Welcome Reception is held Monday evening (September 13th), in a fun and festive 
environment. The Welcome Reception Sponsor receives exclusivity and will start the Forum in a stand-out and be noticed 
fashion. As the Sponsor of this event, you will be able to send a special invitation to all the attendees – encouraging 
participation and generating excitement for the Reception. Games/Prizes are the responsibility of the Sponsor. 
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INDUSTRY TOUR

Work with us to identify and plan an exclusive, behind-the-scenes site tour 
of a local brand facility. Attendees love to top off the Customer Response 
Summit experience with an industry tour for a sneak peek at the customer 
experience at some of today’s leading brands.
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Branding opportunities can only be added to an existing sponsorship and are not for individual sale.

BRANDED COFFEE BAR

Taking place at the first break on day one of the conference. Get creative with this special coffee bar with brand signage and an 
opportunity to offer guests a unique coffee experience. 

BRANDED DESSERT STATION

Taking place on day one of the conference. Get creative with this special dessert station with brand signage and an opportunity 
to offer guests a sweet treat to brighten their day. 
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Branding opportunities can only be added to an existing sponsorship and are not for individual sale.

BRANDED CHARGING STATION

Get your brand noticed! This opportunity includes a soft seating area with a branded charging station for the attendees. Brand 
the area with your signage and literature. Be a hero and save attendees whose battery is getting low!

CONFERENCE Wi-Fi

The Wi-Fi logo is always of interest to all attendees! This sponsorship will include your name as the Wi-Fi sponsor for the 
conference, with many shout outs to providing great Wi-Fi while on site! 
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Branding opportunities can only be added to an existing sponsorship and are not for individual sale.

ADDITIONAL OPPORTUNITIES

• Conference pens/notepads

• On-stage giveaway

• Advertisements in the Conference Agenda

• Room Drop (1 opportunity available) 

• Hotel Key (1 opportunity available)
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